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A new federal campaign-finance law prohibits advocacy groups from using unregulated "soft"
money for television or radio ads that support or oppose federal candidates and are aired within 60
days of a general election or within 30 days of a primary election. However, the National Rifle
Association is showing that where there's a will, there's a way.

In an attempt to circumvent the new law, the NRA recently launched its new media program,
"NRANews," designed to provide news and pro-gun commentary. The NRA contends that
because this program provides news, not advertising, it complies with the new law. "What we're
doing is no different from what Rush Limbaugh, Howard Stern or Air America with Al Franken
do,” maintains Wayne LaPiere, executive vice-president of the NRA.

Whether this new strategy withstands legal challenges remains to be seen. Regardless, NRA's
foray into broadcasting will not affect the activities of the association's lobbying unit or political
action committee, assured LaPiefre.

The NRA has long been active in state-level politics across the country. From 1998 though 2002,
the association's Political Victory Fund gave more than $3 million to state-level candidates and
party committees. Counting money from NRA officials and sympathizers, the total soars to $4.39
million. The recipients of NRA's largess have largely been Republicans, who received 80 percent
of the NRA's contributions.

The NRA has portioned out its funds strategically. Seventy percent of the $2.4 million it gave to
state-level candidates during the three election cycles went to winners, who received $1.7 million.
The NRA also favored incumbents, who typically have a high success rate in their re-election
campaigns. The NRA gave incumbents $1.4 million, or 58 percent of its candidate contributions.

The NRA was most active during the 2000 presidential cycle, when it gave more than $1.4 million
to candidates and party committees in 44 states. During each of the three cycles, legislative
candidates received the majority of the NRA's political money, as shown below.

ELECTION CYCLE RECIPIENT TYPE NRA $
1998 Legislative Races $463,095
1998 Party Committees $142,900
1998 Statewide Races $96,150

1998 TOTAL* $702,145

2000 Legislative Races $956,417
2000 Party Committees $444,720
2000 Statewide Races $57,506
2000 TOTAL $1,458,643

2002 Legislative Races $571,095
2002 Party Committees $375,550
2002 Statewide Races $250,962
2002 TOTAL $1,197,607

THREE-CYCLE TOTAL $3,358,395

*The Institute's 1998 data reflects campaign contribution data from 39 states.

1 "Gun Group's Radio Show Tests Limits on Advocacy," The New York Times, June 16, 2004.
http://www.nytimes.com/2004/06/16/national/16nra.html.

2 Ibid.
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The NRA's Political Victory Fund spread its contributions across the country over the six-year
period, giving in all but three states —Alaska, Massachusetts, and New Hampshire. The average
given in each state was $67,168 over the three cycles, with California ranking as the top receiving
state with $712,492. In a distant second was Florida, which received $251,000; Georgia was third
with $197,900.

In addition, the NRA also gave just under $1 million over the three election cycles to 82 state
party and legislative caucus committees in 36 states. It was most generous with the Republican
Party of Florida, giving $85,000 in 1998, and $60,000 during each of the 2000 and 2002 cycles,
for a three-cycle total of $205,000.

The table below details the amounts the organization gave in each state during each election cycle.

STATE 1998 2000 2002 TOTAL
California $173,700 $450,000 $88,792 $712,492
Florida $102,500 $83,000 $65,500 $251,000
Georgia $23,850 $73,550 $100,500 $197,900
Virginia $00 $48,560 $139,450 $188,010
Illinois $47,360 $44,604 $92,414 $184,378
Washington $18,400 $95,900 $41,925 $156,225
Colorado $3,350 $58,670 $57,625 $119,645
lowa $15,650 $15,200 $78,129 $108,979
New York $38,100 $32,258 $26,531 $96,889
New Jersey $00 $24,500 $57,400 $81,900
North Carolina $15,300 $53,643 $5,900 $74,843
Kansas $16,600 $24,450 $30,500 $71,550
Texas $22,275 $15,025 $29,596 $66,896
South Carolina $16,600 $33,750 $14,750 $65,100
Pennsylvania $7,460 $15,774 $36,413 $59,647
Rhode Island $14,910 $24,750 $18,360 $58,020
Ohio $17,850 $15,840 $23,950 $57,640
Maryland $15,650 $2,100 $38,700 $56,450
Oregon $13,350 $35,760 $7,000 $56,110
Tennessee $11,650 $11,250 $25,969 $48,869
Missouri $13,420 $31,275 $2,175 $46,870
Michigan $11,200 $5,100 $26,500 $42,800
Delaware $00 $28,235 $14,350 $42,585
New Mexico $8,700 $15,400 $14,250 $38,350
Connecticut $13,350 $17,800 $6,850 $38,000
Oklahoma $00 $18,550 $17,650 $36,200
West Virginia $6,300 $13,900 $15,750 $35,950
Alabama $10,200 $3,000 $22,429 $35,629
Indiana $5,875 $17,029 $7,700 $30,604
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STATE 1998 2000 2002 TOTAL

Nevada $10,750 $12,250 $5,500 $28,500
Vermont $2,250 $18,300 $5,350 $25,900
Utah $6,300 $11,500 $6,300 $24,100
Kentucky $2,700 $11,600 $9,300 $23,600
North Dakota $1,500 $12,950 $9,000 $23,450
Louisiana $00 $19,450 $2,500 $21,950
Idaho $8,800 $5,950 $7,100 $21,850
Wisconsin $4,500 $00 $16,500 $21,000
South Dakota $00 $14,800 $2,950 $17,750
Wyoming $3,295 $5,400 $7,000 $15,695
Nebraska $00 $4,500 $10,000 $14,500
Maine $3,400 $5,200 $3,950 $12,550
Arizona $3,150 $8,070 $700 $11,920
Arkansas $00 $6,600 $2,650 $9,250
Hawaii $2,250 $4,250 $1,750 $8,250
Minnesota $6,750 $750 $00 $7,500
Montana $2,900 $4,450 $00 $7,350
Mississippi $00 $3,750 $00 $3,750

TOTAL $702,145 $1,458,643 $1,197,607 $3,358,395

*The Institute's 1998 data reflects campaign contribution data from 39 states.

The NRA may well be successful in its attempts to build a media arm to circumvent the new
federal campaign-finance law. But with the 2004 election cycle seeing hotly contested
presidential, congressional, as well as gubernatorial races across the country, it likely will continue
to supply much-needed campaign cash to state-level coffers across the country, as well.
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