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On March 6, 2002, the Bush Administration published in the Federal Register a proposal to
establish a Medicare-Endorsed Drug Discount Card Program.* (A similar proposal was previously
announced but was halted by the United States District Court for the District of Columbia
because the Administration attempted to implement the program without congressional
authorization or public input.?) This drug discount card program would be available to all
Medicare beneficiaries, both seniors and people with disabilities. Medicare beneficiaries
would have the option to enroll in one of numerous “Medicare-Endorsed” prescription drug
cards. Beneficiaries would be permitted to enroll in only one Medicare-Endorsed card ata time
butwould have the opportunity to change cards inJanuary and July of each year. Card sponsors
would be permitted to charge Medicare beneficiaries a “one-time” enrollment fee of no more
than “$25 in one year.” The Administration is also considering the use of annual renewal fees.?
In exchange, beneficiaries would have access to the “discounted prices” offered by the card
sponsor. The Administration estimates that, in the aggregate, beneficiaries could expect to
save 12.4 percent on total prescription drug expenditures, under the best of circumstances.*

The critical question in assessing the Administration’s proposal is whether it will give
Medicare beneficiaries substantial discounts and other cost savings. Currently, Medicare
beneficiaries can obtain a variety of prescription drug discount cards. However, the real
savings those cards offer is questionable. A recent General Accounting Office (GAO) study
found that existing drug discount cards save consumers an average of only $3.31 per
prescription, or less than 10 percent in price reductions.®

Before details of the Administration’s proposal were made public, Families USA—the national
organization for health care consumers—developed key criteria to use in assessing the drug
discount proposal. What follows is Families USA’s evaluation of the Administration’s plan, as
described in the proposed rules, based on these criteria.
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Does the proposed new program establish incentives for the purchase of equally effective
but cheaper generic drugs?

NO. The Administration’s proposed discount card program has no specific provisions
encouraging card sponsors to favor the use of lower-cost generic drugs. In the first year after
they enter the market, generic drugs are roughly half the price of brand-name drugs.® The
resulting savings are usually considerably greater than a typical brand-name drug price
discount. To promote real consumer savings, a drug discount card program should include
incentives for consumers to purchase generic drugs when appropriate.

Will the discounts under the new proposal come predominantly from pharmaceutical
manufacturers or from pharmacists?

NOT CLEAR. Although card sponsors will be required to obtain discounts from manufactur-
ers, there are no minimum requirements as to how much of the discount must come from
the manufacturer. As a result, it is unclear if the majority of the discount will come from the
manufacturer or from the pharmacy. According to the proposed rules, “...card sponsors
would be required to have contractual arrangements with drug manufacturers for rebates or
discounts and a contractual mechanism for passing on the bulk of rebates or discounts that
are not required to fund operating costs to beneficiaries or pharmacies [in the form of
additional pharmacy services].” This language leaves a great deal of room for interpretation
by the card sponsors. Further, the proposed rules do not specify a minimum portion of the
rebate or other discount mechanism that must be passed on to the consumer.

One of the major criticisms of the Administration’s original proposal was that it did nothing
to encourage card sponsors’ to negotiate discounts with manufacturers and pass those
discounts on to consumers. Pharmacy benefit managers (PBMs) typically retain the rebate
and give consumers discounts by reducing payments to pharmacists. However, pharmacies
account for less than a quarter of the price of prescription drugs. When a consumer pays for
a prescription, on average, 73.3 percent of the price is attributable to the pharmaceutical
manufacturer; only 23.6 percent is based on pharmacists’ mark-up; and the remaining 3.1
percent comes from the wholesale distributors. Not only are pharmaceutical manufacturers
the source of the largest share of drug costs, they also have the largest profit margins of any
entity in the drug supply chain: Profits for the industry average 18.6 percent of sales,
compared to an average of 2.1 percent for community pharmacies.

Does the proposed new Medicare-Endorsed Drug Discount Card Program guarantee
beneficiaries a significant discount off of the manufacturer’s price?

NO. Under the Administration’s plan, as described in the proposed rules, there is no
guaranteed discount for Medicare beneficiaries. The amount of the discount will vary from
drug to drug and from plan to plan. There is nothing that requires any specific drug to be
discounted. The regulations require that at least one drug in each of approximately 100



therapeutic groups be discounted. Card sponsors “...would be required to provide a discount
for at least one drug identified in the therapeutic classes, groups, and subgroups of drugs
commonly needed by Medicare beneficiaries....”® as listed in Table 1 in the proposed rules.®
The rule specifies neither aminimum amount of discount nor which drugs must be discounted;
instead, it relies on the card sponsor to negotiate the discount or rebate and to share much
of that discount or rebate with beneficiaries.

Unlike people who receive health benefits from Medicaid or through the Veterans Health
Administration, Medicare beneficiaries will not be able to depend on any specific discount.
Pharmaceutical manufacturers who want their drugs to be covered by Medicaid must agree
to provide the Medicaid program its “best price” (excluding prices paid by other government
purchasers) on each drug. Veterans receiving health coverage through the Veterans Health
Administration pay prescription drug prices based on the Federal Supply Schedule, a
discount of more than 50 percent off of AWP.

Will the administrators of the new Medicare-Endorsed Drug Discount Card Program be
required to fully disclose pricing information and all agreements with manufacturers,
including the price PBMs pay for drugs, the prices to consumers with and without the
discount, all rebates PBMs receive from manufacturers, and all contract terms surrounding
rebates?

NO. Under the Administration’s proposed discount card program, card sponsors will be
required to disclose the prices they are charging beneficiaries, in marketing materials and
on the world wide web. Card sponsors will be permitted to change their prices and their
formulary at any time provided that they report any price or formulary changes for posting
on the world wide web at least 48 hours before the changes would become effective.
However, card sponsors would not be required to disclose other important pricing informa-
tion—such as the price they pay for the drug and all agreements with manufacturers,
including rebate agreements. Only through such pricing disclosure will beneficiaries, the
Medicare program, and the public be able to evaluate the savings available through this or
any other pharmacy discount program.

PBMs often receive rebates from pharmaceutical manufacturers and generally retain these
rebates. These rebates are sometimes based on the PBMs’ ability to increase the market share
of a specific drug. Since rebates are greater for higher-priced, brand-name drugs, this
practice can be an incentive for PBMs to encourage the use of more expensive drugs over
generics. To ensure program integrity, it is important that PBMs be required to report all
contract terms surrounding pricing agreements, such as the price paid for adrug, the rebates
received, sales guarantees related to the size of the rebate, and what portion of the rebates,
if any, will be passed on to consumers.



5

Is the new program likely to withstand legal challenge? Can the details of the proposed
Medicare-Endorsed Drug Discount Card Program be implemented through the federal
rulemaking process without congressional authorization?

UNCLEAR. However, there isareasonable likelihood that the new program will be challenged
in the courts.

All of the issues discussed above are moot if the proposed program is halted in court. On
September 6, 2001, Judge Paul Friedman of the United States District Court for the District
of Columbia granted a preliminary injunction against the Administration’s initial attempt to
implement a Medicare Drug Discount Card Program. That initial effort, which involved no
public input, intended to establish the program without new legislation or new regulations.
OnNovember 5, 2001, Judge Friedman issued a stay of proceedings because the Department
of Health and Human Services (HHS) said it would not pursue its original plan. HHS indicated
that it would propose a new and different Medicare Drug Discount Card Program through
the regulatory process and would seek “the views of all interested parties.” A key question
to be determined by the courts is whether any new drug discount system—created either
through administrative decision-making or through the regulatory process—can be estab-
lished in Medicare without congressional authorization. Judge Friedman’s initial ruling
seems to indicate that such a new program can only be implemented if it is established by
the Congress.
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