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FACCTFACCT
The Foundation for AccountabilityThe Foundation for Accountability

National organization dedicated to 
helping Americans make better health 

care decisions

Get more information about FACCT & tools Get more information about FACCT & tools 
for consumerfor consumer--centered health care atcentered health care at

www.facct.orgwww.facct.org
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Confusion!Confusion!



Consumer NeedsConsumer Needs

Increasing quality and safety and decreasing 
cost

–Decision Support (culture)
– Plan Design (system)

– Economic Incentives for Doctors and 
Consumers (Money)



Supporting Consumer Supporting Consumer 
DecisionDecision --makingmaking

FACCT’s Consumer Research
• Measuring 
• Messaging
• Segmentation



Supporting Consumer Supporting Consumer 
DecisionDecision --makingmaking

Measuring
• Interviews and focus groups with consumers
• Expert panels 
• Field tests 
• Included in HEDIS, NCQA, National Quality Report
• Results - 30 measures, tested with over 56,000 

families, numerous states, with various managed 
care organizations



Supporting Consumer Supporting Consumer 
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Messaging
• Consumer research

• Framework for messaging

The The 
BasicsBasics

Staying Staying 
HealthyHealthy

Getting Getting 
BetterBetter

Living Living 
With With 
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Changing Changing 
NeedsNeeds
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Passive

•Not interested in health information

•Do not have a close relationship with their doctors

•More likely to be younger

•Do not place high value on health or prevention

•Rely on their doctors to provide necessary info. 

•More likely to be men

•Tend to feel overwhelmed by health information

•Work closely with their doctors

•More likely men, older, have chronic condition

•Feel important to be informed about health issues

•Have good relationships with their doctors

•More likely to be women, have chronic condition

Segmentation



Consumer As IntegratorConsumer As Integrator

Quality Care
Good doctor = good quality

Bad doctor = bad quality



Consumer as Integrator of Consumer as Integrator of 
Quality CareQuality Care

What consumers need 

Coaching - Educating consumers 
about health care quality

Comparing - Informing consumer 
health care decision-making

Choosing - Developing tools to help 
consumers make decisions based on 
quality
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Consumer as IntegratorConsumer as Integrator

CompareYourCare™CompareYourCare™
An interactive online decision support 

tool that gives consumers real-time 
access to health care information 

and support



CompareYourCare™CompareYourCare™
• Gives consumers:

– Understanding what quality health care is and how 
to get it based on measurement research

– Provides customized information based on 
segmentation and messaging 

– Personalized feedback based on the individual 
consumer’s experience

• Based on science



CompareYourCare™CompareYourCare™

Goals
• Target Consumer Behaviors

– Increase information-seeking behaviors 
– Improve conversations with providers
– Expand self-care activities 
– Choose higher quality, safer providers



CompareYourCare™CompareYourCare™

Consider the applications of 
CompareYourCare™ to these issues:
– Defined contribution

– Use of formulary
– Evaluation of disease management or 

wellness programs

– Reduce presenteeism
– Reduce absenteeism



CompareYourCare™CompareYourCare™

Customize CompareYourCare™ :
– Defined contribution

– Use of formulary
– Evaluation of disease management or 

wellness programs
– Reduce presenteeism

– Reduce absenteeism



















CompareYourCare™CompareYourCare™

Available in 2002

• Staying Healthy

• Asthma

• Depression 

• Diabetes 

Coming Soon
• Adolescent Preventive Care

• Breast Cancer 

• Coronary Heart Disease

• Early Childhood 
Development

• End of Life Care 

• HIV/AIDS

• Maternity Care

• Pediatric Asthma

• Prescription Formulary

• Medication Adherence



FACCT - Foundation for Accountability
1200 NW Naito Parkway, Suite 470

Portland, Oregon 97209
(503) 223-2228

ablumklotz@facct.org

Try a demo of CompareYourCare™ atTry a demo of CompareYourCare™ at
www.facct.orgwww.facct.org

CompareYourCare™CompareYourCare™


