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It is commonly reported in the international press, and widely believed, that
the government of President Hugo Chavez controls the media in Venezuela.
For example, writing about Venezuela’s September elections for the
National Assembly, the Washington Post’s deputy editorial page editor and
columnist, Jackson Diehl, referred to the Chavez “regime’s domination of
the media...”" In an interview on CNN, Lucy Morillon of Reporters Without
Borders stated, “President Chavez controls most of the TV stations.”” And
on PBS in November 2010, former Assistant Secretary of State for Western
Hemisphere Affairs Roger Noriega stated that the Venezuelan media is
“virtually under the control of Chavez.” Such statements are made regularly
in the major media and almost never challenged.

Table 1 shows the evolution of Venezuelan television audience share from
2000-2010. There are three categories: private broadcast channels, which are
privately owned and available on broadcast television without payment; the
state channels, which are run by the government and also broadcast, without
payment® by the viewer; and private paid TV, which includes cable and
satellite, for which the subscriber must pay a fee; and other paid
programming that is being watched during the time of the survey.

As can be seen from the table, as of September 2010, Venezuelan state TV
channels had just a 5.4 percent audience share. Of the other 94.6 percent of
the audience, 61.4 percent were watching privately owned television
channels, and 33.1 percent were watching paid TV.

Since the private TV owners are mostly against the government, it is clear
that more than 94 percent of the TV that is seen by Venezuelans is not pro-
government. In fact, much of the private media is stridently anti-
government, in ways that go beyond the boundaries of what is permitted in
the United States, for example.’” There are no data that describe the
breakdown of audience share of the various TV channels on the basis of
political bias. However, it is clear from this data, based on household surveys
over a 10-year period, that statements about the Venezuelan government
“controlling” or “dominating” the media are not only exaggerated, but
simply false.

*Mark Weisbrot is an economist and Co-Director of the Center for Economic and Policy Research in
Washington, D.C. Tara Ruttenberg is a Research Intern at CEPR.
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TABLE 1

Evolution of Venezuelan Television Audience Share from 2000-2010
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Year Month Private Channels State Channels Paid TV/ VCR/ Others
2000 January 80.79 2.04 17.17
February 81.43 2.21 16.36
March 81.77 2.15 16.08
April 81.81 2.16 16.03
May 81.93 2.14 15.94
June 81.65 1.99 16.36
July 81.05 1.89 17.06
August 82.10 1.62 16.28
September 81.42 2.97 15.61
October 82.00 2,55 15.45
November 83.31 1.63 15.06
December 80.88 1.65 17.47
2001 January 79.43 1.79 18.78
February 79.92 1.73 18.35
March 81.14 1.57 17.29
April 79.68 1.47 18.85
May 80.93 1.52 17.55
June 78.93 1.87 19.20
July 79.62 1.65 18.73
August 80.87 1.84 17.29
September 80.28 1.95 17.77
October 79.75 2.07 18.18
November 81.46 1.56 16.98
December 79.67 2.03 18.30
2002 January 81.25 1.67 17.08
February 80.00 2.12 17.88
March 78.12 1.64 20.24
April 77.78 3.43 18.79
May 77.00 4.10 18.90
June 80.33 1.97 17.70
July 79.41 1.73 18.86
August 79.60 2.20 18.20
September 78.71 2.00 19.29
October 80.18 3.41 16.41
November 80.63 2.71 16.66
December 66.07 9.66 24.27

Source: AGB Panamericana de Venezuela Medicion S.A.
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TABLE 1, continued
Evolution of Venezuelan Television Audience Share from 2000-2010

Year Month Private Channels State Channels Paid TV/ VCR/ Others
2003 Januarv 80.95 6.72 12.33
February 83.08 5.23 11.69
March 85.18 3.57 11.25
Abpril 83.88 3.97 12.15
May 84.94 3.88 11.18
June 85.74 4.02 10.24
July 86.47 2.74 10.79
August 87.07 2.70 10.23
September 87.53 2.07 10.40
October 87.41 2.45 10.14
November 86.43 3.53 10.04
December 84.86 3.33 11.81
2004 January 85.85 2.52 11.63
February 86.12 3.97 9.91
March 84.81 4.53 10.66
Abpril 85.13 3.61 11.26
May 84.86 4.96 10.18
June 84.80 4.93 10.27
July 84.20 5.04 10.76
August 83.08 6.96 9.96
September 84.89 4.70 10.41
October 86.16 4.27 9.57
November 85.47 5.01 9.52
December 83.92 3.66 12.42
2005 January 85.45 3.19 11.36
February 85.42 4.24 10.34
March 85.05 4.11 10.84
Abpril 85.09 4.42 10.49
May 86.10 3.52 10.38
June 86.06 3.58 10.36
July 86.61 3.45 9.94
August 87.32 3.25 9.43
September 88.34 2.92 8.74
October 86.87 3.15 9.98
November 86.39 4.05 9.56
December 85.54 3.84 10.62
2006 January 84.86 4.14 11.00
February 84.06 4.71 11.23
March 82.38 5.69 11.93
Abpril 81.46 6.23 12.31
May 82.48 5.28 12.24
June 83.33 4.73 11.94
July 81.01 4.56 14.43
August 81.35 4.94 13.71
September 81.55 6.11 12.34
October 80.96 6.86 12.18
November 80.94 7.82 11.24
December 79.89 6.67 13.44

Source: AGB Panamericana de Venezuela Medicion S.A.
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TABLE 1, continued
Evolution of Venezuelan Television Audience Share from 2000-2010

Year Month Private Channels State Channels Paid TV/ VCR/ Others
2007 January 75.76 5.53 18.71
February 74.75 6.24 19.01
March 75.42 5.84 18.74
April 75.61 5.91 18.48
May 74.67 6.61 18.72
June 66.42 7.35 26.23
July 65.21 5.63 29.16
August 67.01 5.63 27.36
September 67.62 5.65 26.73
October 67.81 5.65 26.54
November 66.49 8.21 25.30
December 65.29 8.49 26.22
2008 January 64.93 7.14 27.93
February 65.07 7.22 27.71
March 64.44 7.47 28.09
April 65.06 6.53 28.41
May 64.59 6.12 29.29
June 65.01 5.37 29.62
July 64.84 4.95 30.21
August 64.70 4.40 30.90
September 66.34 4.65 29.01
October 64.27 5.54 30.19
November 64.53 6.52 28.95
December 64.31 5.59 30.10
2009 January 64.36 5.71 29.93
February 62.84 8.24 28.92
March 64.78 6.94 28.28
April 65.30 6.37 28.33
May 63.83 6.78 29.39
June 64.93 5.85 29.22
July 64.21 6.44 29.35
August 64.25 7.21 28.54
September 65.75 6.25 28.00
October 65.31 5.75 28.94
November 65.05 5.44 29.51
December 63.83 5.94 30.23
2010 January 60.97 5.13 33.90
February 59.97 5.63 34.40
March 61.53 5.42 33.05
April 62.03 5.15 32.82
May 62.51 5.26 32.23
June 63.96 4.39 31.65
July 62.89 4.83 32.28
August 61.78 5.05 33.17
September 61.42 5.44 33.14

Source: Source: AGB Panamericana de Venezuela Medicion S.A
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The data show that even after the expansion of the main state television station (VTIV), and the
creation or expansion of four other channels (TVES, Vive TV, TV Catia, and Asamblea), the state
TV’s audience share is still very small — although it is significantly larger than it was a decade ago.
For the years 2000-2001, the state channels averaged about 1.9 percent of the market, as compared
to 5.9 percent for 2009-2010.

The pattern of audience share shows a clear relationship to political events. For example, the state
TV’s audience share more than doubled, from 1.7 percent at the beginning of 2002, to 4.1 percent in
May, after the military coup that briefly overthrew the Chavez government in April of that year.
Similarly in December of 2002, the state TV share leaped to 9.7 percent, and was at 6.7 and 5.23
percent for January-February 2003. This very elevated audience share for state TV, although still
small in absolute terms, was undoubtedly connected to the opposition-led oil strike during those
months, which crippled the economy and caused a political crisis as well.

It seems that during times of political turmoil or when political events are more elevated in the
public mind, the state TV share of the audience increases. The table also shows spikes in state TV
share in the run-up to the December 2006 presidential elections; the constitutional amendments
referendum of December 2007; and the constitutional amendment referendum of February 2009.

The most likely explanation for these spikes is that the TV audience is more interested in the news
during these times; they may also be more interested in hearing another side of the story — i.e. the
pro-government side -- at these moments. After the political crisis or events pass, they move back to
private TV, mostly for their favorite soap operas, sports programming, or other entertainment.
However, even during these spikes, the state TV audience share remains small.

The country’s oldest and largest television station — RCTV (Radio Caracas Television) was denied a
renewal of its broadcast license in May 2007, and went off the air on open broadcast TV the
following month. The station, along with others, had participated in the 2002 military coup that
temporarily overthrew the elected president. However, the non-renewal of RCTV’s broadcast
license, which had given it a legal monopoly over a particular part of the broadcast spectrum, did not
shut down RCTV — as was commonly mis-reported in the international media. The station
continued to broadcast through cable and satellite until January of 2010. Operating under the name
RCTYV International while still maintaining the same program content, RCTV claimed that it was an
international station, and therefore exempt from the regulatory authority of the National
Telecommunications Commission (CONATEL). This claim was rejected by the Venezuelan
government after CONATEL concluded that RCTV’s content and operations were 90% domestic
and thus, subject to CONATEL’s broadcast regulations. RCTV continued to insist that it was not
subject to domestic law, for example, regarding the broadcast of the President’s speeches (a law that
predates the Chavez presidency). The station was therefore shut down on January 24, 2010, pending
court appeals.

Some of these events are also visible in the data. The paid TV audience share jumps from 18.7
percent in May 2007 to 26.2 percent in June, an increase greater than the entire state TV audience
share. This reflects RCTV’s loss of its broadcast license, as people switched to paid TV to continue
watching — according to the polling data — their favorite soap operas. The paid TV share continues
to increase to an average of 33 percent for the first nine months of 2010. The loss of RCTV’s paid
TV audience does not show up as a loss of paid TV’s audience share, possibly because viewers
simply switched to other paid TV channels, rather than to the state TV. According to media research
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firm AGB Panamericana de Venezuela Medicion S.A., many Venezuelans still have access to RCTV
programming through RCN Colombia on Venezuelan paid TV.

It is worth noting that the share of government TV in Venezuela, currently at an average of 5.1
percent for 2010, is small not only in its size but in comparison to many other countries with public
television. For example, the audience share of public TV in France is about 37 percent’ and in the
UK it is also about 37.8 percent.® Of course, these public stations are less partisan than most
Venezuelan state TV, and in that way are not directly comparable. However, the same is true for the
other side of the equation: France and the UK do not have private stations that are part of an
opposition political movement, at least not to anywhere near the same degree as in Venezuela.

There are polling data indicating that the private, opposition media’s dominance in Venezuela has a
significant influence on political beliefs. For example, an Associated Press-Ipsos poll conducted in
November 2000, just before the presidential election, showed that “57 percent of respondents were
at least somewhat concerned that people could face reprisals for how they vote,” with only 42
percent “very confident their votes would be kept secret.”” This was a theme repeatedly transmitted
through opposition media. In fact, there is a secret ballot and it is no more possible for the
government to know how someone voted in Venezuela than it is in the United States, Germany, or
Sweden."

Given the small share of the state in the Venezuelan media,' it appears that the primary means
through which the government gets its message out is through Chavez himself, in the “cadenas” that
private broadcast TV channels are required to carry. In 2009, according to the same data from AGB
Panamericana de Venezuela Medicién S.A., this amounted to an average of almost 24 minutes per
day. This has the potential to get the government’s message out more than the current share of state
TV programming; however without data on how many people watch these speeches, it is difficult to
measure its impact.

Conclusion

Data on audience share for television for Venezuela contradicts the widely believed, and widely
reported claim that the Chavez government dominates the television media. In reality, the opposite
is true: the state share of television audience is very small, currently only about 5 percent. Private
channels overwhelmingly dominate the television media audience.
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Appendix: Audience Share Data

The data in Table 1 were gathered by AGB Panamericana de Venezuela Medicion S.A., a local
affiliate of Nielsen Media Research International.

According to AGB, a representative sample of 1000 households was constructed from a prior survey
of 10,000 households based on census data. This survey is conducted every 1 to 2 years, depending
on how much socio-economic change there is in each sample region. The sample was constructed to
be representative in terms of socio-economic status, gender, age, and other household
characteristics.

Once the survey sample has been determined, data is collected through equipment boxes placed in
each home, measuring minutes of each channel watched. The audience share for each channel is
then determined by dividing the minutes each channel is watched by the amount of time that the
television is on.

Table 2 shows the private and state channels identified in the study, for the years 2001-2002; 2003-
2006; and 2002-2010. Note that the regional channel TV Catia (2003-2006; 2007-2010), and the
international channel Telesur (2007-2010) are included by AGB as “State Channels.” Catia TV is an
independent, community-based television station that is not run by or responsible to the
government. Telesur is sponsored by the governments of Argentina, Bolivia, Cuba, Ecuador,
Nicaragua, Uruguay, and Venezuela. However, the inclusion of these channels as “state channels” in
the AGB data does not significantly change the main result in this report; if they were removed from
this category, the audience share of state television would be even smaller than the results shown in
Table 1 and in the text.
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TABLE 2 TABLE 2, Continued

Networks Sampled, Years 2000-2001-2002 Networks Sampled, Years 2003-2002-2006
Private Channels State Channels Private Channels State Channels

RCTV National VTV National RCTV National VTV National

VENEVISION National VENEVISION National VIVETV National

TELEVEN National TELEVEN National TV CATIA Regional

GLOBOVISIO Regional GLOBOVISIO Regional

CMT Regional CMT Regional

TVCOLOR Regional TELECENTRO Regional

TAM Regional NCBRT Regional

TELECENTRO Regional NCMBO Regional

NCBRT Regional NCVC Regional

NCMBO Regional TVS Regional

NCVC Regional TELECARIBE Regional

TVS Regional TVZ Regional

TVO Regional PUMATV Regional

TELECARIBE Regional PROMAR Regional

TVZ Regional MERIDIANO Regional

PUMATV Regional LA TELE Regional

TVG Regional VALE TV Regional

PROMAR Regional DATTV Regional

TRT Regional GLOBAL TV  Regional

MERIDIANO Regional LA SIMON Regional

MARTE TV Regional TV FAMILIA Regional

VALE TV Regional URBE TV Regional

GLOBAL TV  Regional ORBIVISION Regional

CANAL 21 Regional

Source: AGB Panamericana de Venezuela Medicion
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TABLE 2, Continued
Networks Sampled, Years 2007-2002-2010

Privatoa (Thannalc CQtata (Thannele
RCTV National VTV National
VENEVISION National TVES National
TELEVEN National TELESUR National
GLOBOVISION Regional VIVE TV National
CMT Regional TV CATIA Regional
TELECENTRO Regional ASAMBLEA Paid TV
NCBRT Regional
NCMBO Regional
NCVC Regional
TVS Regional
TELECARIBE Regional
TVZ Regional
PUMATYV Regional
PROMAR Regional
MERIDIANO Regional
LA TELE Regional
VALE TV Regional
DAT TV Regional
GLOBAL TV Regional
LA SIMON Regional
TV FAMILIA Regional
URBE TV Regional
CANAL I Regional
COLOR TV Regional
CUMBRE TV Regional
PROCLAMACION Regional
ORINOCO Regional
SOMOS TV Regional
TELECOLOR Regional
TVG Regional
TVO Regional
V+TV Regional

Source: AGB Panamericana de Venezuela Medicion S.A..
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